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THE DESIGNER

The force benhind the brand is the daring, humble,
talented, passionate, perfectionist, French-born
designer Nathalie Blanc.

Nathalie Blanc is @ true ambassador for the French
manufacturing and excellence in know-how, and her
talent exudes in the refined and delicate frames she
designs, the ones that combine the perfect harmony
between the eye, the style, and material.

“I have always dreamed of embodying French excellence:
extreme precision, undeniable quality, pure and timeless
design.”




Nathal

EARLY YEARS

At a young age, Nathalie Blanc started wearing glasses.
The shape didn't fit her face, and the style was not
graceful nor trendy.

As a teenager, the idea of shaking the world of eyewear
had become an obsession. Nathalie made a promise to
nerself to create her universe, to reinvent a style where
this functional and unattractive accessory would reflect
one's style, personality, and aesthetics.

“I was so embarrassed to wear my eyeglasses, and this
trauma has been pivotal in my life."

INSPIRATION

The attention to detail in her work and creations reflects
ner passion for art, design, and architecture, in which
beauty and elegance fuse.

"The inspiration comes mainly by strolling in flea markets, but
also by looking at vintage photography and watching old
movies of Renoir, Capra, Lubitsch."
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ACCOMPLISHMENTS

Her studies at ISO in Paris led her to become an optician
and to open two optical stores.

In 2010 Natalie Blanc creates collections for ready-to-
wear brand Michel Klein and in 2012 for Swildens

In 2015, Nathalie Blanc launches her first eponymous
orand, a Parisian luxury eyewear collection for men and
women with the desire to create "rare comfort for the
complexity and individuality of each nose and face.”

In 2016, Nathalie Blanc signs an unprecedented
collaboration with the collective Rouje by Jeanne
Damas, by launching the model Corto.

In 2018, after dressing the look of women and
modernizing that of men, Nathalie Blanc is now turning
to young adults by launching Blanc, a brand of retro
glasses adapted to their face and their daily life.

In 2020, the designer announces the arrival of her
latest brand exclusively made in France and entirely
dedicated to men, Monsieur Blanc. It also renamed the
company under the name Maison Nathalie Blanc which
orings together its three brands: Nathalie Blanc Paris,
Monsieur Blanc et Blanc.






AWARDS

In 2018, at Silmo Paris, the World Optics Fair, and in competition with the major
international brands, Nathalie Blanc Paris wins the Special Jury Prize "Silmo
d'Or’, a prestigious award for innovation and creation with the "Suzanne 253",

In 2019, Maison Nathalie Blanc was nominated twice for the "Silmo d’Or”. With
the brand for young adults, Blanc ..., nominated in the category "glasses for
children" with the "Ariane 232". And also with Nathalie Blanc Paris that was
nominated for the "Silmo d'Or" in the sunglasses category with the "Maman 128"

In 2020, Nathalie Blanc Paris won another “Siimo d'Or" in the category
‘Designer eyewear” for her frame "CHUPA 363"



The "Suzanne 253" is a very feminine oversize metal gold-rimmed
round sunglasses design. Its inverted bridge reduces the curve of
the nose. The glassgs Qe released on the lateral pagls of. The

telescope. The temydES andiface are plated in 22-cgwlt gold. »
\
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“The MCman grame unveils an alliance of fashion and elegance. |
Opted for an/elell snape, bringing a vintage and delicate touch. This
natural acetat ame is made entirely by hand in the purest
tradition of Frenc ewear. The ultra feminine touch is highlighted
pyathe insertion of a grat gold ring into the tip of the branch.”

The "CHUPA 363" is a flagship compifieéd me@ce! signed Nathalie Blanc.
With thick MODOT acetate insertsjaffixedso a metal frame, it is a new

and original oversize product. Careful§@selected green speckled
acetate and a loose square sndPENCreMEOIER Sty listic details. Not to
mention the double bridge whichitakes BONERE iconic inverted bridge
of Maison®™athalie Blanc.

SILMO D'OR AWARD
PARIS 2018







MADE IN FRANCE

Nathalie Blanc Paris and Monsieur Blanc collections
SIORICIIZCRESCEIReE [ (c hnce in design and
craftsmanship. All frames are designed in the Parisian
worksnop and manufactured in the Jura region, the
birthplace of the French eyeglass industry.

RO REIEFCHEINOwS (asc SWlled artisans have been
crafting the world finest eyewear.

"They have always been at my side... Three-colors glasses
didn’t exist, we launched them, we have been the first to
imagine color scale photochromic glasses and we just
created two-colored polarized glasses, never seen on the
market."






Nathalie Blanc
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THE BRAND
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Established in 2015, Nathalie Blanc Paris, the luxury
orand of eyewear, rose quickly to set itself apart from
the rest of the industry with its innovation, its impeccable
craftsmanship, and the finest materials. Nathalie Blanc
Paris collection is designed to match perfectly with the
face's curves. The avant-garde collection offers a
variety of colors in a subtle palette, delicate frames, and
detailed temples, mixing tradition with a modern
approach.
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The winning design is described as a pure, delicate form,
with particular care placed on every detail. Each frame
features a distinguished two-tone detail at the end of
the temples. With overtones of the 19/0s, the frames
have featured a delicate flash or graduated lens and
sophisticated combinations of the French know-how.

The eyewear collection is made exclusively in France in
one of the most prestigious factories founded by Jean
Lempereur in the 60s combining the finest materials with
nigh-quality design.

“I gave birth to Fanny, Jennifer, Otto, Joséphine, Anaélle, Bob, Alexandra,

7 7

Hermes, Lolita, Héléne, Johanna, Eric...”...







Nathalie Blanc
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MADE IN FRANCE
PRODUCTION COMPONENTS
Each manufacturing step is meticulously executed, From custom-designed cellulose acetate to ultra-
combining both leading technology and artisan work. lightweight titanium, we use nothing but premium
materials for our frames. The frames are laminated in 22
Raw material is cut into face fronts USiﬁg a hlgh_teCh CNC carat go[d The h]mges and core temp[eg are deve[@ped
machine, it's tumbled with beech tree wood chips and by the design team.
nand-polished with a German wax compound for a
flawless finish. Once all the components are complete the Bi-plating is exclusive to Nathalie Blanc Paris. All these
frames are carefully assembled by hand. features join aesthetics and advanced technology.

The process finally ends with a rigorous guality control
inspection ensuring that all products reaching the market
meet the highest standards of quality. Every pair is a
unigue piece and property of the brand.

"They have always been at my side... Three-colors glasses didn't exist, we launched them, we have been the first to
imagine color scale photochromic glasses and we just created two-colored polarized glasses, never seen on the
market."



“I design my glasses with particular
care placed on every detail such as
curve, nose, color and, | pride myself
to consider the stellar result as the
unique property of Nathalie Blanc
Paris.”
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MONSIEUR BLANC



THE BRAND

Monsieur Blanc is a new brand dedicated
exclusively to men and designed by Nathalie
Blanc. The craftsmanship is 100% French realized
in our Jura and Normandie regions.

« | created the Monsieur Blanc brand to perfectly
fit the contours of men'’s faces. This avant-garde
collection uses the same concepts that have
made Maison Nathalie Blanc a success: a
refined, elegant design for timeless models in a
variety of subtle colors. The frames are delicate
and detailed, mixing tradition with a modern

approach. »

Some frames are made of Japanese and Italian
acetate, some are dived into a 22 carats gola
bath, and others more innovative with 3D eyes
wires and tailored Japanese beta titanium
temples.
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MONSIEUR BLANC

MADE IN FRANCE

PRODUCTION

Our frames are manufactured 100% in France in the most
prestigious factories of Jura and Normandy allowing them
to combine the best materials with high quality designs.

COMPONENTS

In order to diversify our creations, different materials have
been chosen for Monsieur Blanc.

Mazzucchelli acetate

A high quality Italian acetate that Maison Nathalie Blanc
uses with 8mm thick sheets, giving depth and a lot of
character to the frames. For this type of acetate, each
piece of our glasses spends a week in beech barrels and
then is hand-ground by our craftsmen to give them a puffy
appearance and to soften the edges of the frame.

Japanese acetate

A range of pure and beautiful colors, as well as great
rigidity.

This rigidity is the result of a much higher standing time
during its manufacturing process, which allows us to create
thin frames with softer color gradients.

Metal

Our metal frames are bathed in 22 carat gold. The hinges
and the temples are designed by the designer team to be
the lightest and the most comfortable for the wearer.

Beta titanium temples and 3D eyes wires

The custom-made Japanese beta-titanium temples are
light and strong, but also flexible and adjustable. This
gives the frame an unparalleled level of comfort. Resistant
to very high heat as well as to the coldest temperatures,
our 3D faces are made from bio-sourced materials, since
they are made of 70% castor oil. In addition, 100% of the
materials are used by the craftsman, which allows us not to
create waste. This material allows us to offer the customer
a pair of light and hypoallergenic glasses.
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THE BRAND

Blanc.. the collection for young adults by
Nathalie Blanc.

In 2018, after having stylized the eye of
women and modernized the look of men,
Nathalie Blanc looks towards young adults by
launching Blanc, a retro eyewear brand
designed for their smaller faces and daily
lives.

Blanc revisits the classic shapes of
Nathalie Blanc Paris with a unique play and
effortless on shape, colours and materials.

The name Blanc appeared like an evidence. It
reminded of the “mother” Dbrand Nathalie
Blanc Paris and works as an evocation of its
origins.

The white color 1is, from an optical
perspective, the combination of every color.
This explains the sense we attach to 1it:
purity and freedom. Armed of all these
weapons, Blanc opens up the possibilities.
This audacity 1s an 1integral part of the
brand’s identity.




Well beyond a simple story about glasses,
Blanc is above all a story about freedom, a
playground of the game of creation and the
importance of functionality.

Everything 1s a source of 1nspiration to
create. Everything 1s 1n movement.
Everything 1s transformation. Everything 1is
color. Everything is texture.

Blanoc
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Gala AQH Life Style

CP TTE  VIRGINIE EFIRA VOIT LA VIE EN (NATHALIE) BLANC

Il n'y a pas que sur le tapis rouge <
que l'actrice Virginie Efira crée \
I'événement ! On adore aussi

Nathalie A FASH A'w‘.,': SNER WITH A FRAME FROM
Blanc

IS TO NEW-YORK
A’AMY S NEW-YOR

BENEDETTA
LA RACTURE

quand elle arpente la Croisette 4
bl parée de sublimes lunettes de
LETS soleil de chez Nathalie Blanc ! A
F..
'

PARTYI gauche, elle porte le modeéle ™
Heéléne avec monture écaille et
branches ambre ; a droite, Ies
Chupa, couleur dark blue,
Wanted! B, 7-G.

(nathalieblancparis.com).

VIRGINIE EFIRA SEES
THINGS VERY CLEARLY,
WITH NATHALIE BLANC. it’s
not just on the red ¢
Vlrgmxe Efiram.
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Carla Bruni, Mademoiselle :

Agnes... Quelle est celle e —
marque de lunettes que portent D 2011, Netbe e vl v g ot e ot s e
les stars francaises ? A—

Vlvghb Efira porte deux modMa embiématiques
de la nouvelle collection Nathalie Blanc.
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NATHALIE BLANC

' | CEST LA CREATRICE DE LUNETTES ETTE OPTICIENNE, QUI A LANCE
SES PROPRES COLLECTIONS € GULARISE AVEC DES MONTURES
MPOSANTES ET COLORE MME EN ORATION, OU N STYLE RECHERCHE

LA PERFECTION DES PROPORTIONS ET LA SUST ES TEINTES
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They love Nathalie Blanc Paris...

Nathalie Blanc Paris, the brand chosen by worldwide celebrities sueh as Carla Bruni,
Mélanie Thierry, Bruno Solo, Laura Smet, Isabelle Adjani, Mélanie Laurent, David Dickens,
Melody Gardot, Benoit Magimel, Rod Paradot, Laurent Delahousse and many more.

SUCCESS STORY
PHOTOS : JEAN-BRICE LEMAL

—_— / Nathalie Blanc voit sa giiffe déoolier, grbce b son camet dadresses  quil deviensent alors “un objet plaisir™. Ua wral accessoire de mode. s
folsonaant ¢t i on islisadic perfacioanisme, « Dans sos moments  Logs de noore shooting, Rosclyne Bachelot, qui vient de oéeomnrie la
15 mars 2017 B s rslon voyants, - Bamayeane, je vends 20 gases e création, il n'y 4 phas penoane, confie sos dpow ke oumaliste e prfle, et Badralemant sous 'e charme, «Jé pends towt 1o tenps rmes
&lmwmlmma)mmm / Branet. Ebe dessine sur de grands papiens blancs, pmsubanpcsa mdnkmnmﬂuuurmamlm
et un odell vy c«nﬁcn! lmpdkomngﬂl«h montures: de lunettes dans du anrton quicle met sur b tdoe de ses miniire. Sex ondatinns seet devewues une ng\lrcdceam lm
s0n 15 nt calde dans 508 eanepd mechiien ) adore I'chacver pondant st phase. » \Mwﬁq\n aticad dus tiobjet » « Clenty
Ollul)(q.ulcaldcpl.qum), Nattabe Blnc n'cn revient sa fingon do fairs & Vandienne, « J¢ a5 outd mada kv aur contrmi- it Vactncs Awre Atlka. uhmmmm«»m s Glanst. »
e dle; wis vingl-cing.an toupours pas. Bl (i a dped Sos collectiven pout Muchel Klein et Mlhl&mmmmnwmlchﬂnﬁ. Tt juste coevert, lo chef Chrictophie
'——01‘“‘2‘("" P gt ? 8 T SN W O bt 3% s U mzm:.uu R0 e b il R ki T G4 T i, o ——wmmwmmmumm
Nathalica lunﬂ"m:pmpnﬁ collection QUi avoir = whunive. Sex ) A 1-elle. Une hunetie confortable 4 70 % de chancss. miéticr, « Je dis suent : *Cobtez mes
del h-hmum&hmm Ac'h-quu d'étrw achetide. Bit puisquo jo fabrigus, jo detribes UESA FACON SAOIRTE, Vous ST qui jo puis”, [ vk
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David Dickens, Journaliste Carla Brm

Laurent Delahousse, Journaliste
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[sabelle Adjani, Actrice
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Florent Pagny, Chanteur-compositeur

Aure Atika, Actrice

Bruno Solo, Acteur
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Fanny Lamblin / Nathalie Blanc / Vanille Clerc / Benjamin Biolay

Nathalie Blanc Paris celebrated its bth anniversary with a
private cocktail event and VIP preview of the new
collection 2019-2020 at Cafe de U'Homme in Paris. With
sweeping views of the Eiffel Tower, the newly reimagined
restaurant inside the Musée de I'Homme is a magical
place.

Nathalie Blanc / Caroline Barclay / Frédéric Anton

Carine Galli /Nathalie Blanc & Eric Brunet / Sophie Brafman & gulest

Over 600 guests attended the exclusive event, including
a mix of celebrities, influencers, press, and industry
tastemakers. An evening during which Benjamin Biolay
performed to the delight of many guests.
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Marie Emilie Seigner / Taylor Lashae & Chloé Lecareux / Mélodie Vaxelaire

©Brieuc Deléage ©Bestimage, Cyril Moreau



NOV 2019 - PRIVATE EVENT TO LAUNCH THE COLLABORATION NATHALIE BLANC PARIS X LORENZ BAUMER IN PARIS

A collaboration with the prestigious jeweler of the
Place Vendome, Lorenz Baumer, has given birth
to a jewelry-bezel made of 24-carat gold and
sixteen diamonds set by hand eyewear.

Aure Atika, Nathalie Blanc & Pascal Elbe / Lorenz Bdumer & Thierry
Lhermitte / Barlbbara Thorne

During the launch party, 350 guests had the pleasure
of being enchanted by the performance of Vanille,

-~

Nathalie Blanc & Mara Lafontan / Marie Zannou / Justine Soranzo &lLucie Rose Mahé

© Pierre Perrusseau / Bestimagean
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L E SHOWROOM
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Le Showroom is located in Paris, in the

prestigious "Rive Gauche' area =
renowned for its M‘tﬁbe%ll&%’fﬂ e
antigue shops, and mythical cafes.

N Ty

P e

Inspired by the poetry and history of
Saint-Germain-des-Prés, Nathalie Blanc
designed this 160m2 space and
transformed it into an elegant, chic
intimate setting, a combination of
atelier, salon, and boutique showcasing
the best of luxury eyewear.



Natha

www.nathalieplancparis.com

For general inquiries:

contact@nathalieblancparis.fr

For worldwide wholesale inquiries:
Lydie Geller - Global Business Manager

lydiegeller@nathalieblancparis.fr

+33 0 /1822752

Instagram : @maisonnathaliepblanc
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PARIS

Maison Nathalie Blanc
82, rue Villeneuve
92170, Clichy

+33145 03 30 77/

Maison Nathalie Blanc Showroom
48, rue de Grenelle

/5007 Paris

+33 140 47 47 40
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